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B ack in 1997, interior and product 
designer and founding editor of  
ELLE Decoration Ilse Crawford 

published her first book, Sensual Home.  
It challenged readers to consider their place 
within a modern world of increasing 
technological advances, where life was 
becoming overly sanitised and desensitised at 
every turn. She spurned a preoccupation with 
aesthetics, with sight as the ‘primary’ sense, 
saying, ‘So much of the man-made world is 
ugly; so much is simply banal.’ Instead, she 
encouraged an appreciation of the roles of all 
the senses in our homes. There hearing, touch, 
taste, smell and sight come together to create 
a grounded idea of ourselves.

Twenty years on and architect and interior 
designer Natalia Miyar has this ethos as the 
centre point of her studio’s work, creating 
immersive, sensory experiences for her 

clients. ‘Home is a place where all of your 
senses should be cared for. Of course, we 
ensure that everything is visually appealing 
but, for me, perhaps the most important 
sense is touch. Having tactile materials in  
a space is key to all my projects. I make sure 
the pieces I choose have a wonderful quality 
that feels great as you interact with them. 
This could be a sumptuous velvet on a sofa 
or a textured bronze handrail on the stairs.’

Homeware designer Matilda Goad agrees 
with the importance of texture and tactility. 
‘Touch is vital,’ she says, ‘be it floor tiles in  
a Tuscan villa that feel cool underfoot, or 
rush rugs in a country cottage; it’s essential 
to consider what will appeal to the senses in 
a specific environment. I always choose the 
most luxurious bed sheets and towels I can 
afford, as I really feel this makes such a huge 
difference to your sleep and shower ritual.’

Appealing to all the senses, however, can 
create dissonance. Take sound, for instance, 
too much is torturous, whereas incessant 
low-level murmurs are equally anxiety 
inducing. Rather than enhancing our 
physical space, opposite extremes of sensory 
arousal can destroy the ambience. As Miyar 
points out: ‘Sound in a home is best 
addressed in both extremes – rooms should 
be cocoons of comfort, well-insulated from 
noise outside, or with a terrific sound system.’ 

Many interior designers combine different 
elements to address the balance of how  
we make our surroundings invigorating. 
‘I like to mix materials and textures to create  
a varied, sensual experience,’ says Goad.  
‘For example, cool zinc worktops in a kitchen 
with wooden floorboards, or juxtaposing 
textural finishes such as linen wall coverings  
and painted lacquered cabinetry.’

Today, Crawford stands by her Sensual Home 
philosophy more than ever. ‘Designing with 
the senses in mind is even more of a priority 
in the digital age,’ she observes. ‘The more 
digital we are, the more we crave the physical. 
We yearn for analogue experiences that  
make us feel human.’

She cites the work of philosopher Matthew 
Crawford and his book The World Beyond 
Your Head as a particular influence. In it  
he discusses the need to reclaim the real,  
to find ourselves through our relation with 
the physical. ‘In practice, when designing, 
this means prioritising the sensory,’ she 
summarises, ‘tactility, weight, sound, smell, 
light and shade are all so important.’ 

To help you create a sensory space, here  
are five pieces for the home guaranteed  
to appeal to the senses… 

When it comes to  
a collision and celebration 
of sensory perceptions, 
there really is no place  
like home…
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SMELL

Brass oil burner, Aesop, £125

Designed by Studio Henry Wilson and 
crafted from solid brass, this oil burner 
is an object of beauty in its own right 
and an effective way to subtly scent any 
space with essential oils.

aesop.com

SIGHT

Vitrine television, Vitra & Panasonic, poa, launching 2020

Panasonic has always been a superlative arbiter of technology, 
ingeniously showing us how to integrate tech into our homes 
without forgoing style, and its new innovation has been created 
with furniture brand Vitra and designer Daniel Rybakken. It looks 
like a simple pane of glass in a hand-crafted wooden frame, which 
contains all the wiring and tech required to transform into and 
provide you with a hi-tech OLED television at the flick of a switch.

panasonic.net

TOUCH

Seren cashmere throw, Oyuna, £749

Oyuna uses the most incredible 
Mongolian cashmere, so unbelievably 
soft that this throw almost feels as if  
it melts when you touch it. Hand cut 
and crafted, it’s a luxe way to introduce 
texture into your home.

oyuna.com

HEARING

Formation Suite audio system,  
Bowers & Wilkins, from £600

Sculptural and stunning,  
this new system from Bowers 
& Wilkins look as good as it  
sounds, delivering conspicuously 
pure audio. Plus, it pleasingly  
banishes unsightly wires.

bowerswilkins.com

Feel right at home

TASTE

Alice’s mortar and pestle,  
Permanent Collection, $200

Using the right spices and flavourings is  
key to enhancing the taste of dishes you 
create. This ceramic mortar and wooden 
pestle comes from the kitchen collection  
of iconic chef Alice Waters, founder  
of Californian restaurant Chez Panisse.  
It’s perfect for pounding ingredients  
and grinding spices.

permanentcollection.com
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